

FOR IMMEDIATE RELEASE

Contact:
Stephanie Rhodes, 239-293-9091 

stephanie@fitnesschallenge.com 

The Fitness Challenge™ Aims to Get Hearts Pumping at the National Association of Chain Drugstores Annual Conference 

Creators of new fitness game hope retailers get excited about new motivational game that literally raises heart rates


NEW ORLEANS—June 4, 2005—A first-of-its-kind fitness game designed to motivate the unmotivated to exercise more regularly hopes to peak the interest of retailers attending the National Association of Chain Drug Stores’ Marketplace 2005. The Fitness Challenge, Inc. will showcase its revolutionary game called The Fitness Challenge, a two-person game that encourages players to exercise over a period of eight weeks, at Booth #2119 at the Morial Convention Center from June 4–7.


“We all know that physical fitness is a necessity for maintaining overall health and well-being—both mental and physical,” said Vicki Sorensen, the game’s creator, a software sales professional who thought up the game as a way for her and her fiancé to get in shape for their wedding. “But not everyone—myself included—has that driving internal enthusiasm to maintain a regular workout program. I created The Fitness Challenge to help motivate the unmotivated to become fitness enthusiasts—regardless of their age or fitness level.”

The Fitness Challenge seems to be just what America needs. According to the American Heart Association, nearly 131 million U.S. adults ages 20 and older are overweight or obese. Information from the U.S. Department of Health and Human Services suggests that approximately 400,000 people die in the U.S. every year as a result of health issues associated with being obese or overweight. Most recently, the New England Journal of Medicine released a study that states obesity reduces life expectancy by a couple of months up to several years. 
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Many experts agree that exercise is an important part of losing or avoiding unwanted weight. In fact, when the Food and Drug Administration recently unveiled its revised food pyramid, it suggested that a combination of healthy eating and regular exercise are required to maintain a healthy lifestyle. Additionally, the U.S. Department of Health and Human Services says that physical activity, along with a healthy diet, plays an important role in the prevention of major weight issues. And the Centers for Disease Control recommend that adults engage in physical activity for at least 20 to 30 minutes a day, three to five days a week.


“Being in shape is about so much more than just physical appearance,” said Sorensen. “After the birth of my daughter, at the age of 32, I was diagnosed with Rheumatoid Arthritis. Not only did I have 60 pounds to lose from my pregnancy, I also needed the motivation to get and stay fit to ward off the joint pain that was plaguing me. The Fitness Challenge helped me create and maintain a regular and healthy fitness program.”

The object of The Fitness Challenge is for two people of any age or fitness level to challenge each other to participate in and complete an eight-week exercise program. The game simply requires each player to fill out a contract with a start and end date, agree on their respective current fitness levels, and build a motivating wager book—a book of coupons that identify gifts or tasks that the losing player must provide or complete if their contract isn’t fulfilled. Coupons are designed to allow competition between all types of players, including spouses, relatives, friends, co-workers, and kids. Weekly workouts are tracked on a scorecard for easy monitoring. To make getting in shape as easy as possible, the game even comes with a list of approved workout activities that players can incorporate into their weekly regimen. 

The Fitness Challenge is currently available at select Kmart stores and online at www.fitnesschallenge.com. One dollar from the sale of every game goes to The Fitness Challenge Foundation, a non-profit organization whose mission is to promote health and wellness, medical research, and family and child welfare.

The Fitness Challenge, Inc.

Minneapolis-based, The Fitness Challenge, Inc. is the publisher of The Fitness Challenge, a first-of-its-kind reality board game™ for the wannabe exerciser™. To learn more about The Fitness Challenge, visit www.fitnesschallenge.com.
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